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TOP- AND BOTTOM-LINE GROWTH IN Q1

I
GROUP SALES

1,014

EUR MILLION

VS. Q12023

+6%0

CURRENCY-ADJUSTED

+5%

IN GROUP CURRENCY

EBIT

69

EUR MILLION

VS. Q12023

+6%

I
EBIT MARGIN

6.8%

VS. Q12023

+10

BASIS POINTS
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STRONG FOCUS ON
360° ACTIVATION
DRIVES BRAND MOMENTUM




FRST QUARTER 2024 RESULTS HUGO BOSS

DENIM-FOCUSED LINE HUGO BLUE DEBUTS
WITH SPRING/SUMMER 2024 COLLECTION
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IMPACTFUL PARTNERSHIPS FURTHER DRIVE
BRAND RELEVANCE FOR BOSS AND HUGO

TENNIS PLAYER NAOMI X BOSS HUGO
TAYLOR FRITZ NEW TRAVEL CAPSULE
BOSS AMBASSADOR COLLECTION
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BRAND AND PRODUCT INITIATIVES
DRIVE REVENUE INCREASES ACROSS BRANDS

HUGO BOSS

*CURRENCY-ADJUSTED
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SOLID REVENUE IMPROVEMENTS
ACROSS ALL REGIONS

AMERICAS

+119%

EMEA g

+50%

VS. Q12023 VS. Q1 2023 VS. Q1 2023

All markets contribute to Varying performance across Southeast Asia & Pacific continues .
sales growth in the Americas European markets with robust sales double-digit growth trajectory =
improvements in Germany 2

Important U.S. market up Revenues in Greater China below <D|z
double-digit in the first quarter Emerging markets with double-digit prior year reflecting muted local g
increases, including Middle East demand §

)

O
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ALL CONSUMER TOUCHPOINTS
RECORD FURTHER SALES IMPROVEMENTS

B&M RETAIL B&M WHOLESALE DIGITAL

+3% +89%% +10%

VS. Q1 2023 VS. Q12023 VS. Q12023

HUGO BOSS

v HUGO BOSS

*CURRENCY-ADJUSTED
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EFFICIENCY GAINS IN SOURCING AND LOWER PRODUCT COSTS
SUPPORT GROSS MARGIN DEVELOPMENT IN Q1

Q1 2023 Ql 2024

SOURCING EFFICIENCIES n
PRODUCT/MATERIAL COST n

I » CHANNEL MIX

61.4% 61.4%

OBP

REBATES
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OPTIMIZATION OF COST BASE
LEADS TO SLIGHT OPERATING LEVERAGE IN Q1

OPERATING SELLING & MARKETING ADMINISTRATION
EXPENSES EXPENSES EXPENSES
EUR 554 MILLION I +5% EUR 442 MILLION I +7% EUR 112 MILLION I (2)%
54.6% 43.6% 11.0%
(10) BP +70 BP (80) BP
IN % OF SALES IN % OF SALES IN % OF SALES
VS. Q12023 VS. Q12023 VS. Q12023

Further progress in enhancing
marketing effectiveness in Q1

Support from improvements
in organizational effectiveness

SLIGHT OPERATING LEVERAGE IN Q1 2024

DESPITE ONGOING INVESTMENTS INTO BUSINESS
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FURTHER BOTTOM-LINE IMPROVEMENTS
DESPITE ONGOING INVESTMENTS INTO BUSINESS

CHANGE
GROSS MARGIN 0
SOURCING EFFICIENCY GAINS SUPPORT GROSS MARGIN DEVELOPMENT =F
OPERATING EXPENSES (N % oF saLES) (10) &r
INVESTMENTS INTO BUSINESS MORE THAN OFFSET BY ENHANCED EFFECTIVENESS
EBIT +69%
GROWTH MAINLY REFLECTS FURTHER TOP-LINE IMPROVEMENTS
EBIT MARGIN +10 sp
INCREASE REFLECTS STABLE GROSS MARGIN AND SLIGHT OPERATING LEVERAGE
NET INCOME (ATTRIBUTABLE TO SHAREHOLDERS) +90,
DEVELOPMENT SUPPORTED BY BROADLY STABLE FINANCIAL RESULT
EARNINGS PER SHARE 4+

INCREASE IN LINE WITH NET INCOME DEVELOPMENT



HUGO BOSS

ABSOLUTE AND RELATIVE
DEVELOPMENT OF INVENTORIES
Inventories decline 2%

currency-adjusted year over year

1,154

1129 Inventories as a percentage of sales
1,065 1,066 well below prior-year level
28.3%  28.2% 1034
27.71% Tight i -
ght inventory management remains

25 1% key priority for remainder of 2024

24.4%

INVENTORIES TO IMPROVE

TO A LEVEL OF <20% OF
GROUP SALES BY 2025
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DECLINE IN INVENTORIES SUPPORTS
FREE CASH FLOW GENERATION

Increase driven by higher Step-up reflects optimization Improvement in EBIT and
trade receivables as well as of store network, digitalization optimization of inventory
lower trade payables of business model, and levels supports free cash flow

logistics expansion development



OPTIMIZATION IN TNWC

CAPEX EFFICIENCY GAINS

>10009%

N

JAN.-MARCH JAN.-DEC. JAN.-DEC.
2024 2023 2024E

JAN-MARCH FREE CASH FLOW DEVELOPMENT

2023

(IN EUR MILLION)
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HUGO BOSS
CONFIRMS
OUTLOOK
FOR 2024
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OUTLOOK

Macroeconomic and geopolitical uncertainties
likely to remain elevated for the time being

Successful execution of “CLAIM 5" strategy
remains key priority in 2024

Ongoing focus on capitalizing on growth opportunities
while also fostering measures to drive efficiency and effectiveness
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OUTLOOK

GROUP SALES

(IN REPORTING CURRENCY)*

+30% 10 +06%

4.30104.45

EUR BILLION
2024E

EBIT

+50, 0 +15%

43010475

EUR MILLION
2024E

¢ *Incl. expectation 01;"
"\ slight FX headwinds,
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IF YOU'D LIKE TO ASK A
QUESTION,
PRESS * FOLLOWED BY 1

(AN /)
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FORWARD-LOOKING STATEMENTS
CONTAIN RISKS
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