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TWO CLEARLY

DISTINGUISHABLE i
BRANDS

THE CONSUMER
AT THE CENTER OF
ALL OUR ACTIVITIES
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BOSS CAMPAIGNS WITH A
DIVERSE ALL-STAR STAR CAST

BOSSES AREN'T BORN:
THEY'RESMADE.
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HUGO CAMPAIGNS STRENGTHEN
THE IDENTITY OF THE BRAND

HUBO YOUR WAY.
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BOSS AND HUGO BRAND EVENTS
ATTRACT INTEREST AROUND THE WORLD
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BOSS - THE FASTEST-GROWING
BRAND ON INSTAGRAM
VS. PEERS

+90,

FOLLOWER GROWTH
2023 VS. 2022




NNNNNNNNNNNNNNNNNNNNNNNN
PAGE 11 HUGO Boss

SUCCESSFUL
EXPANSION OF
MEMBER BASE

TURNING CONSUMERS INTO FANS

GROWTH OF MEMBER BASE
IN 2023

>30%
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LOOK & FEEL ENHANCED N LIRS ;\‘ W
FOCUS ON INNOVATION & SUSTAINABILITY |
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STRENGTHEN 24/7-LIFESTYLE IMAGE

LEVERAGING THE LAUNCH OF EXTENDING 24/7
POTENTIAL OF THE HIGH-IMPACT APPROACH WITH
BRAND LINES COLLABORATIONS ADDITIONAL LICENSES
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BOSS AND HUGO WITH
DOUBLE-DIGIT SALES IMPROVEMENTS

BOSS
MENSWEAR

HUGO BOSS

*CURRENCY-ADJUSTED
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CUSTOMER JOURNEY
FURTHER OPTIMIZED

IMROVEMENTS IN CUSTOMER EXPERIENCE
FIRST-CLASS OMNICHANNEL EXPERIENCE
CONNECTING ALL TOUCHPOINTS
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ROLLOUT OF NEW
STORE CONCEPTS
IN FULL SWING
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LEVERAGING
THE POTENTIAL
IN WHOLESALE
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IMPROVEMENT
OF DIGITAL Lyl
JOURNEY ) Sy
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TOP TRENDING STYLES )}
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OF OUR BUSINESS ACTIVITIES

FOR A PLANET FREE OF WASTE & POLLUTION

INCREASE DRIVE DIGITIZATIONS& LEVERAGE NATURE- FIGHT PUSH
CIRCULARITY, DATA ANALYTICS POSITIVE MATERIALS MICROPLASTICS ZERO EMISSIONS

A STRONG ENVIRONMENTAL, SOCIAL, & GOVERNANCE CORE
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BOSS LAUNCHES
FIRST PRODUCTS WITH
HEIQ AEONIQ
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ESTABLISHES
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Renewed inclusion In the textile,
in DJSI World apparel, and
luxury segment

@

SUCCESSFUL B\
S U STAI NABILITY WO RK Sustainability Indexes



- A VERY

SUCCESSFUL YEAR

Rigorous HUGO BOSS

execution of emerges
"CLAIM 5" strategy stronger for

the future




GROWTH
OPPORTUNITIES
AND EFFICIENCY
POTENTIAL

5 €BN

AMBITION

HUGO BOSS
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DIVIDEND PROPOSAL FOR
FISCAL YEAR 2023

+35%

2022

DIVIDEND PER SHARE

DIVIDEND PAYOUT RATIO

30-50%

PAYOUT RATIO

2023

2024E 2025E

HUGO BOSS

60%

50%

40%

30%

20%

*DIVIDEND PROPOSAL



HUGO BOSS SHARE
WITH STRONG PERFORMANCE IN 2023

48.85 ¢ Strong outperformance
MAY 13, 2024 against key indices
and peers in 2023

\ y " | oV Fiscal year 2024
sl \ . y J characterized by
’ ‘ v macroeconomic

’, -

Y

uncertainties
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SIGNIFICANT IMPROVEMENTS
IN SALES AND EBIT

410 +22




ANNUAL GENERAL MEETING 2024
PAGE 31

DOUBLE-DIGIT GROWTH
ACROSS ALL REGIONS

AMERICAS

Marketing initiatives and
improved product offering lead
to double-digit growth in key
markets

Local demand and business
with tourists drive growth

HUGO BOSS

ASIA/PACIFIC

Acceleration thanks to strong
momentum in Southeast Asia &
Pacific and recovery of
business in China

*CURRENCY-ADJUSTED
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DOUBLE-DIGIT GROWTH ACROSS
ALL CONSUMER TOUCHPOINTS

B&M RETAIL B&M WHOLESALE

+15% | +18%

VS. 2022 VS. 2022

DIGITAL

+20%

VS. 2022

HUGO BOSS

HUGO BOSS

*CURRENCY-ADJUSTED
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GROSS MARGIN BROADLY IN LINE
WITH PRIOR-YEAR LEVEL

l FREIGHT COSTS n

61.89% 61.5%
PRODUCT COSTS \—

REBATES

CURRENCY EFFECTS
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STRONG IMPROVEMENTS IN EBIT
DESPITE FURTHER INVESTMENTS

2023 CHANGE

GROSS MARGIN 61.5% -305sp

OPERATING EXPENSES (N % oF sALES) 51. 7% -905&p

EBIT 410 +220
EUR MILLION

EBIT MARGIN (N % oF saLES) 9.8% +60 8P

NET INCOME (aTTRIBUTABLE TO SHAREHOLDERS) . I\/III_2LE)% +23%
3.74

EARNINGS PER SHARE

EUR

+23°/0
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GRADUAL NORMALIZATION OF INVENTORIES
SUCCESSFULLY INITIATED
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INVENTORIES IN EUR MILLION

INVENTORIES TO
IMPROVE TO A
LEVEL OF <20%
OF GROUP SALES
BY 2025

MARCH 31, JUNE 30,
2023 2023
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HIGHER INVESTMENTS
IMPACT FREE CASH FLOW
DEVELOPMENT

20.8% 298 emiLLioN O6 eMiLLION

+580 BP +55% -42%
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UTLOOK .
2024 "
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SOLID START TO FISCAL YEAR 2024

I I I
GROUP SALES EBIT EBIT MARGIN
1,014 69 6.8%
EUR MILLION EUR MILLION

VS. Q12023 VS. Q12023 VS. Q12023

+6%0 +6%0 +10

CURRENCY-ADJUSTED BASIS POINTS
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OUTLOOK

Macroeconomic and
geopolitical uncertainties +3'6%
weigh on consumer sentiment

Consistently leveraging 4 . 30-4 45
7

EUR BILLION
2024E

growth opportunities

4.20

EUR BILLION

2023




HUGO BOSS

EBIT

430-475

EUR MILLION
2024E

410

EUR MILLION
2023




THE LEADING
PREMIUM TECH-DRIVEN
FASHION PLATFORM

VISION
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HUGO BOSS
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