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HUGO INTRODUCES NEXT-LEVEL TAILORING IN 
SPRING/SUMMER 2025 FOR A NEW GENERATION 
OF BOLD STYLE 

In its Spring/Summer 2025 global brand campaign, HUGO flips the script on tailoring. 
Photographed by Dan Jackson under the creative direction of Trey Laird and his agency, 
Team Laird, the focus is on flexible, infinitely adaptable suiting. This full-year campaign will 
unfold in two chapters: Chapter 1 this Spring/Summer, followed by Chapter 2 in Fall/Winter.  

In Chapter 1, HUGO captures a youthful maverick as he navigates a series of red rooms. The 
styling of his sharply cut suit evolves from classic and timeless, to offbeat and inspired, 
combined with a snug tank top, a chunky leather boot, a boldly printed short-sleeved shirt, 
and tailored shorts. His looks are inspired by the concept of The GO Suit: a new, very HUGO 
approach to building a go-to tailored wardrobe for every aesthetic and occasion.  

In womenswear, we meet a heroine in a sleek white three-piece suit in the red rooms. The 
camera zooms in on the details: a bold belt, a strappy heel, the cropped cut of a vest, 
highlighting the adaptability of HUGO’s tailoring for all genders, and celebrating the 
individuality of the person inside the suit: recharging the brand’s motto, “HUGO Your Way” as 
a true statement for self-expression. 

The “go your way” narrative of the campaign also underscores the brand's commitment to a 
better fashion industry. Enter: HUGO FORWARD, a new platform showcasing HUGO’s 
innovative, technology-driven approach to design. HUGO FORWARD pieces will carve a path 
of transformational exploration, following the mantra, “You’ve got to keep moving to stay 
ahead of the game.”  

HUGO FORWARD’s first drop arrives this season: three tailored styles created with plant-
based HeiQ AeoniQ™, a groundbreaking cellulose yarn made from wood pulp that rivals the 
performance properties of polyester. A modular constellation of menswear suit separates, 
including a single-breasted blazer, casual jacket, and trousers, all in timeless black, these 
HeiQ AeoniQ™ and wool-blend pieces can be worn matched or clashed, smart or casual. 
Further cementing HUGO’s status as a tailoring pioneer, these are the first-ever suiting 
separates crafted with this fiber to go to market.  
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On social media, HUGO will build excitement around the campaign, collaborating with 
content creators who embody adaptability and authentic personal style. Offline, an 
interactive hologram will tell the story of the campaign in the window of HUGO’s Milan 
store, with a moving, talking holographic depiction of campaign star Jean Carlo León 
wearing key looks. Globally, eye-catching window and in-store merchandising will push 
the brand’s authentic, self-expressive approach to tailored dressing. 

The HUGO Spring/Summer 2025 collection will be available to shop in HUGO stores 
worldwide, from wholesale partners, and online at hugo.com.  

High-resolution images can be downloaded here: 

https://press-service.hugoboss.com/press-portal-pages/hugo/spring-summer-
2025/campaign.html  

 

About HUGO and HUGO BOSS: 

HUGO, the younger of the two HUGO BOSS brands, provides a platform for self-expression and an authentic way of 

dressing. Globally engaged and culturally fluent, the brand crafts clothes with individuality and attitude for those 

who dare to break with convention; those who set trends rather than follow them. Additionally, HUGO-licensed 

fragrances, watches, eyewear and kidswear all capture a youthful spirit. HUGO BOSS is one of the leading 

companies positioned in the premium segment of the global apparel market. The group offers collections in 131 

countries at around 7,800 points of sale and online in 73 countries via hugoboss.com. With approximately 19,000 

employees worldwide, the company, based in Metzingen (Germany), posted sales of EUR 4.2 billion in the fiscal year 

2023. 

 

About HeiQ AeoniQ™ 

Innovatively manufactured to minimize environmental impact, HeiQ AeoniQ™ yarn is derived from wood pulp and its 

robustness allows for longevity of wear. Use of this revolutionary fabric marks a significant step forward in HUGO’s 

commitment to combating microplastics in fashion, and towards the brand’s goal of eliminating polyester and nylon 

from its products by 2030*. 

HUGO BOSS launched its long-term strategic partnership with HeiQ AeoniQ™, LLC, in 2022, to contribute to the 

company’s aims toward climate neutrality within its own area of responsibility by 2030. The BOSS brand has 

released garments made with HeiQ AeoniQ™ under THE CHANGE initiative. Now, with HUGO FORWARD, it’s 

HUGO’s turn.  

*Assuming the availability of alternatives. 

 

https://press-service.hugoboss.com/press-portal-pages/hugo/spring-summer-2025/campaign.html
https://press-service.hugoboss.com/press-portal-pages/hugo/spring-summer-2025/campaign.html
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If you have any questions, please contact press@hugoboss.com.  

hugo.com 
INSTAGRAM: instagram.com/hugo_official 
FACEBOOK: facebook.com/hugo 
YOUTUBE: youtube.com/hugo 
TIKTOK: tiktok.com/@hugo 
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